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Table 1.
005: S1_Are you

~0%

1%

~0%

~0%

~0%

0%

0%

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Male 1229 223 335 276 338 57 1229 0
49% 49% 50% 44% 51% 68% 100% 0%
Female 1271 226 334 356 328 27 0 1271
51% 50% 50% 56% 49% 32% 0% 100%
Non-Binary 9 4 3 1 1 0 0 0

0%




Table 2.

015: QC_AGE
ALL RE
SPOND

ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
18-24 261 261 0 0 0 0 112 146
10% 58% 0% 0% 0% 0% 9% 1%
25-34 471 192 279 0 0 0 264 206
19% 42% 42% 0% 0% 0% 21% 16%
35-44 393 0 393 0 0 0 182 208
16% 0% 58% 0% 0% 0% 15% 16%
45-54 381 0 0 381 0 0 171 209
15% 0% 0% 60% 0% 0% 14% 16%
55-64 422 0 0 252 170 0 189 232
17% 0% 0% 40% 25% 0% 15% 18%
65-74 332 0 0 0 332 0 137 195
13% 0% 0% 0% 50% 0% 11% 15%
75+ 249 0 0 0 165 84 174 75
10% 0% 0% 0% 25% 100% 14% 6%




Table 3.

020: QC_GEN

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Gen Z: 18 A—28 453 453 0 0 0 0 223 226
18% 100% 0% 0% 0% 0% 18% 18%
Millennials 29 A— 44 672 0 672 0 0 0 335 334
27% 0% 100% 0% 0% 0% 27% 26%
Gen Xers: 45 A- 60 633 0 0 633 0 0 276 356
25% 0% 0% 100% 0% 0% 22% 28%
Boomers: 61 A—79 667 0 0 0 667 0 338 328
27% 0% 0% 0% 100% 0% 28% 26%
Greatest: 80+ 84 0 0 0 0 84 57 27

3%

0%

0%

0%

0%

100%

5%

2%




Table 4.
030: QC REGION

0%

0%

0%

0%

0%

0%

0%

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Northeast (CT, ME, MA, NH, NJ, NY, PA, 477 82 135 113 131 16 245 230
RI, VT) 19% 18% 20% 18% 20% 19% 20% 18%
Midwest (IL, IN, IA, KS, MI, MN, MO, NE, 513 90 139 123 146 15 247 264
ND, OH, SD, WI) 20% 20% 21% 19% 22% 18% 20% 21%
South (DE, DC, FL, GA, MD, NC, SC, VA, 1032 185 271 283 255 38 474 554
WV, AL, KY, MS, TN, AR, LA, OK, TX) 1% 1% 40% 45% 38% 45% 39% 44%
West (AZ, CO, ID, NM, MT, UT, NV, WY, 487 96 127 114 135 15 263 223
AK, CA, HI, OR, WA) 19% 21% 19% 18% 20% 18% 21% 18%
Other U.S. Territory 0 0 0 0 0 0 0 0

0%




Table 5.

035: S4_Which of the following represents your ethnic or racial background

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
White 1797 236 408 490 587 76 883 909
72% 52% 61% 77% 88% 90% 72% 72%
Black, African American, Caribbean, 380 115 133 84 44 4 181 198
African 15% 25% 20% 13% 7% 5% 15% 16%
Hispanic, Latino 304 111 107 61 24 1 165 139
12% 25% 16% 10% 4% 1% 13% 11%
Asian-American, Asian, Pacific Islander 135 40 55 16 22 2 75 59
5% 9% 8% 3% 3% 2% 6% 5%
Middle Eastern 15 5 5 3 2 0 5 10
1% 1% 1% ~0% ~0% 0% ~0% 1%
American Indian, Alaskan Native 69 13 15 20 21 0 27 42
3% 3% 2% 3% 3% 0% 2% 3%
Other A— Please specify: 29 4 11 6 6 2 11 16
1% 1% 2% 1% 1% 2% 1% 1%




Table 6.

045: S5_Are you of Hispanic or Latino descent

ALL RE
SPOND

ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2205 342 565 572 643 83 1064 1132
Yes 101 37 32 22 7 3 49 52
5% 11% 6% 4% 1% 4% 5% 5%
No 2104 305 533 550 636 80 1015 1080
95% 89% 94% 96% 99% 96% 95% 95%




Table 7.
050: QC_ETHNICITY

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
WHITE 1797 236 408 490 587 76 883 909
72% 52% 61% 77% 88% 90% 72% 72%
BLACK 380 115 133 84 44 4 181 198
15% 25% 20% 13% 7% 5% 15% 16%
HISPANIC, LATINO 405 148 139 83 31 4 214 191
16% 33% 21% 13% 5% 5% 17% 15%
ASIAN 135 40 55 16 22 2 75 59
5% 9% 8% 3% 3% 2% 6% 5%
MIDDLE EASTERN 15 5 5 3 2 0 5 10
1% 1% 1% ~0% ~0% 0% ~0% 1%
AMERICAN INDIAN 69 13 15 20 21 0 27 42
3% 3% 2% 3% 3% 0% 2% 3%
OTHER 29 4 11 6 6 2 11 16
1% 1% 2% 1% 1% 2% 1% 1%




Table 8.

055: Q1_Owverall, on a scale from 0 to 10, how patriotic do you personally feel today

7%

11%

8%

6%

4%

1%

5%

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
10 - Extremely patriotic 582 57 126 162 208 29 325 255
23% 13% 19% 26% 31% 35% 26% 20%
9 192 16 41 43 74 18 111 80
8% 4% 6% 7% 11% 21% 9% 6%
8 377 50 88 106 117 16 223 153
15% 1% 13% 17% 18% 19% 18% 12%
7 345 70 105 84 83 3 185 160
14% 15% 16% 13% 12% 4% 15% 13%
6 242 62 75 56 44 5 111 131
10% 14% 11% 9% 7% 6% 9% 10%
5 322 70 103 76 66 7 115 207
13% 15% 15% 12% 10% 8% 9% 16%
4 107 28 26 27 23 3 35 70
4% 6% 4% 4% 3% 4% 3% 6%
3 89 29 29 16 13 2 34 55
4% 6% 4% 3% 2% 2% 3% 4%
2 47 14 14 11 8 0 13 33
2% 3% 2% 2% 1% 0% 1% 3%
1 37 9 14 11 3 0 15 22
1% 2% 2% 2% ~0% 0% 1% 2%
0 - Not at all patriotic 169 48 51 41 28 1 62 105

8%




Table 9.
080: Q6_And, based on your definition of what patriotism means to you, how patriotic would you say you are today

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
10 - Extremely patriotic 617 66 135 173 216 27 324 292
25% 15% 20% 27% 32% 32% 26% 23%
9 273 32 68 68 92 13 156 116
11% 7% 10% 11% 14% 15% 13% 9%
8 390 52 97 96 126 19 230 158
16% 1% 14% 15% 19% 23% 19% 12%
7 330 62 90 89 83 6 165 165
13% 14% 13% 14% 12% 7% 13% 13%
6 214 55 69 51 34 5 102 110
9% 12% 10% 8% 5% 6% 8% 9%
5 267 66 80 61 54 6 106 161
11% 15% 12% 10% 8% 7% 9% 13%
4 89 22 31 17 14 5 36 52
4% 5% 5% 3% 2% 6% 3% 4%
3 87 26 27 19 13 2 33 54
3% 6% 4% 3% 2% 2% 3% 4%
2 50 14 14 14 8 0 12 37
2% 3% 2% 2% 1% 0% 1% 3%
1 35 6 17 8 4 0 12 23
1% 1% 3% 1% 1% 0% 1% 2%
0 - Not at all patriotic 157 52 44 37 23 1 53 103
6% 11% 7% 6% 3% 1% 4% 8%




Table 10.

095: Q9_Which of the following do you feel best represent patriotism

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Supporting the military 1469 180 317 421 484 67 714 754
59% 40% 47% 67% 73% 80% 58% 59%
Serving in the military 1213 159 254 341 403 56 583 628
48% 35% 38% 54% 60% 67% 47% 49%
Respecting American values and traditions 1570 218 345 422 511 74 783 785
63% 48% 51% 67% 77% 88% 64% 62%
Advocating for equality and justice 1258 191 303 334 378 52 583 671
50% 42% 45% 53% 57% 62% 47% 53%
Voting in local, state, and national elections 1540 209 340 413 509 69 746 789
61% 46% 51% 65% 76% 82% 61% 62%
Participating in civic duties (volunteering) 1035 162 257 265 311 40 508 526
41% 36% 38% 42% 47% 48% 41% 41%
Questioning and holding the government 1240 173 272 335 402 58 614 621
and political leaders accountable 49% 38% 40% 53% 60% 69% 50% 49%
Respecting and upholding the Constitution 1592 210 334 432 544 72 783 806
63% 46% 50% 68% 82% 86% 64% 63%
Standing up for your country 1600 227 344 445 517 67 771 826
64% 50% 51% 70% 78% 80% 63% 65%
Flying an American flag 1298 179 300 351 417 51 623 673
52% 40% 45% 55% 63% 61% 51% 53%
Celebrating national holidays 1137 168 268 312 344 45 526 609
45% 37% 40% 49% 52% 54% 43% 48%
Respecting and upholding the law 1445 210 288 376 499 72 693 750
58% 46% 43% 59% 75% 86% 56% 59%
Supporting local, small, and family-owned 1049 176 276 284 279 34 481 565
businesses 42% 39% 41% 45% 42% 40% 39% 44%

10



Table 10 (continued).

095: Q9_Which of the following do you feel best represent patriotism

3%

4%

5%

3%

1%

1%

3%

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Peaceful protests and advocacy 1058 177 258 272 312 39 497 557
42% 39% 38% 43% 47% 46% 40% 44%
Other A— Please specify: 39 5 2 12 19 1 19 20
2% 1% ~0% 2% 3% 1% 2% 2%
None of the above 80 20 31 18 10 1 36 43

3%

11



Table 11.

105: Q10_Which of the following do you most associate with patriotism

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
The American flag 1549 243 345 406 495 60 735 811
62% 54% 51% 64% 74% 1% 60% 64%
The bald eagle 1048 192 246 293 282 35 504 540
42% 42% 37% 46% 42% 42% 1% 42%
The Statue of Liberty 1243 191 296 333 380 43 583 658
50% 42% 44% 53% 57% 51% 47% 52%
Maps of the United States of America 519 112 166 128 104 9 254 262
21% 25% 25% 20% 16% 11% 21% 21%
The National Anthem 1332 187 281 369 434 61 653 678
53% 41% 42% 58% 65% 73% 53% 53%
The Pledge of Allegience 1333 196 287 348 438 64 607 725
53% 43% 43% 55% 66% 76% 49% 57%
The National Mall 319 51 80 88 90 10 162 156
13% 1% 12% 14% 13% 12% 13% 12%
Thomas JeffersonA’s Monticello 343 64 82 95 91 11 176 167
14% 14% 12% 15% 14% 13% 14% 13%
The Alamo 400 61 97 105 114 23 216 184
16% 13% 14% 17% 17% 27% 18% 14%
The Liberty Bell 975 134 227 274 294 46 481 493
39% 30% 34% 43% 44% 55% 39% 39%
National parks 616 119 145 160 172 20 306 309
25% 26% 22% 25% 26% 24% 25% 24%
Local / neighborhood heroes 529 72 135 150 151 21 255 270
21% 16% 20% 24% 23% 25% 21% 21%
Local / neighborhood volunteers 459 67 130 127 123 12 236 220
18% 15% 19% 20% 18% 14% 19% 17%

12



Table 11 (continued).

105: Q10_Which of the following do you most associate with patriotism

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
The American dream 912 176 244 230 230 32 443 467
36% 39% 36% 36% 34% 38% 36% 37%
National holidays (e.g., Independence Day, 1218 219 284 332 342 41 559 655
Memorial Day, PresidentA’s Day, etc.) 49% 48% 42% 52% 51% 49% 45% 52%
The Constitution and Bill of Rights 1501 209 313 408 509 62 741 755
60% 46% 47% 64% 76% 74% 60% 59%
Other A— Please specify: 57 9 13 14 18 3 25 32
2% 2% 2% 2% 3% 4% 2% 3%

13



Table 12.

115: Q11_Overall, do you feel the concept of patriotism and what patriotism means in America is changing, as compared to the past

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Yes, significantly 1128 180 299 303 307 39 549 573
45% 40% 44% 48% 46% 46% 45% 45%
Yes, somewhat 842 173 218 191 228 32 433 409
34% 38% 32% 30% 34% 38% 35% 32%
No, not really 338 59 98 84 85 12 175 161
13% 13% 15% 13% 13% 14% 14% 13%
DonA’t know / not sure 201 41 57 55 47 1 72 128
8% 9% 8% 9% 7% 1% 6% 10%

14



Table 13.

125: Q13_Overall, do you feel the concept of patriotism is uniting or dividing Americans today

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Uniting more than dividing 608 113 163 156 156 20 353 252
24% 25% 24% 25% 23% 24% 29% 20%
Dividing more than uniting 928 180 274 218 239 17 435 489
37% 40% 41% 34% 36% 20% 35% 38%
The impact is mixed 728 121 166 187 213 41 357 369
29% 27% 25% 30% 32% 49% 29% 29%
DonA’t know / not sure 245 39 69 72 59 6 84 161
10% 9% 10% 11% 9% 7% 7% 13%

15



Table 14.

135: Q15_And, how important do you think it is in current times, that we have a concept of patriotism that unites broad groups of Americans

4%

5%

5%

4%

2%

1%

3%

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Extremely important 1166 143 270 309 391 53 588 572
46% 32% 40% 49% 59% 63% 48% 45%
Very Important 736 134 202 179 198 23 370 364
29% 30% 30% 28% 30% 27% 30% 29%
Somewhat important 433 133 130 105 58 7 191 242
17% 29% 19% 17% 9% 8% 16% 19%
Not that important 74 20 34 13 7 0 38 36
3% 4% 5% 2% 1% 0% 3% 3%
Not at all important 100 23 36 27 13 1 42 57

4%

16



Table 15.

140: Q16_Do you think itA’s possible to define American patriotism in a way that would be embraced by broad groups of Americans

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Yes, itA’s possible 1433 240 404 352 386 51 774 656
57% 53% 60% 56% 58% 61% 63% 52%
No, it would be very challenging 523 108 136 118 151 10 261 261
21% 24% 20% 19% 23% 12% 21% 21%
DonA’t know / not sure 553 105 132 163 130 23 194 354
22% 23% 20% 26% 19% 27% 16% 28%

17



Table 16.
145: Q17_Do you think, as a country, that we need to focus more on ensuring that we have a strong concept of patriotism that unifies broad groups of Americans

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Yes, we need to focus more on 1777 271 439 453 543 71 908 865
strengthening patriotism 71% 60% 65% 72% 81% 85% 74% 68%
No, we do not need to focus more on 341 109 124 62 43 3 175 165
strengthening patriotism 14% 24% 18% 10% 6% 4% 14% 13%
DonA’t know / not sure 391 73 109 118 81 10 146 241
16% 16% 16% 19% 12% 12% 12% 19%

18



Table 17.

160: Q20_How important do you feel the role of patriotism is in our ability as a nation to address major challenges facing our country today?

7%

7%

9%

9%

5%

4%

6%

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Extremely important 1008 120 240 261 337 50 498 505
40% 26% 36% 41% 51% 60% 41% 40%
Very important 735 132 173 183 223 24 389 344
29% 29% 26% 29% 33% 29% 32% 27%
Somewhat important 430 130 134 99 61 6 200 230
17% 29% 20% 16% 9% 7% 16% 18%
Not very important 105 35 43 22 5 0 50 54
4% 8% 6% 3% 1% 0% 4% 4%
Not at all important 46 6 20 13 6 1 22 24
2% 1% 3% 2% 1% 1% 2% 2%
DonA’t know / not sure 185 30 62 55 35 3 70 114

9%

19



Table 18.

170: Q22_How important do you feel the role of patriotism is to the future of our country

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Extremely important 1040 114 228 278 367 53 513 525
41% 25% 34% 44% 55% 63% 42% 41%
Very important 688 102 188 176 202 20 359 327
27% 23% 28% 28% 30% 24% 29% 26%
Somewhat important 400 134 120 87 52 7 185 213
16% 30% 18% 14% 8% 8% 15% 17%
Not very important 115 39 47 21 8 0 57 58
5% 9% 7% 3% 1% 0% 5% 5%
Not at all important 55 14 24 13 3 1 32 22
2% 3% 4% 2% ~0% 1% 3% 2%
DonA't know / not sure 211 50 65 58 35 3 83 126
8% 1% 10% 9% 5% 4% 7% 10%

20



Table 19.

180: Q24_How much do you feel your personal identity / background influences how you feel about patriotism

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
A great deal 1034 146 232 258 350 48 518 512
41% 32% 35% 41% 52% 57% 42% 40%
Somewhat 899 169 254 227 222 27 464 435
36% 37% 38% 36% 33% 32% 38% 34%
Very Little 294 83 84 71 49 7 127 166
12% 18% 13% 11% 7% 8% 10% 13%
Not at all 282 55 102 77 46 2 120 158
11% 12% 15% 12% 7% 2% 10% 12%

21



Table 20.

190: Q26_Which of the following do you think are having a significant impact on patriotism in our country today

4%

2%

3%

4%

8%

7%

4%

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Social media 1233 243 324 312 314 40 621 607
49% 54% 48% 49% 47% 48% 51% 48%
News media 1155 186 297 304 327 41 581 570
46% 41% 44% 48% 49% 49% 47% 45%
Influencers (e.g., podcasters, etc.) 781 154 204 171 219 33 392 387
31% 34% 30% 27% 33% 39% 32% 30%
Elected officials 1221 173 281 333 384 50 592 625
49% 38% 42% 53% 58% 60% 48% 49%
Civic education in the school system 785 147 203 190 207 38 394 387
31% 32% 30% 30% 31% 45% 32% 30%
Political polarization 1170 166 273 300 374 57 616 551
47% 37% 41% 47% 56% 68% 50% 43%
Major challenges facing our country today 1246 209 307 319 366 45 571 671
50% 46% 46% 50% 55% 54% 46% 53%
Globalization 584 124 159 135 138 28 304 278
23% 27% 24% 21% 21% 33% 25% 22%
Other A- Please specify: 106 8 17 23 52 6 50 56

4%




Table 21.

200: Q27_1_And for each of the following, do you think it is overall_Social media

6%

5%

7%

6%

6%

4%

4%

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Strengthening patriotism in our country 431 119 159 96 52 5 245 183
17% 26% 24% 15% 8% 6% 20% 14%
Weakening patriotism in our country 970 133 223 243 331 40 519 449
39% 29% 33% 38% 50% 48% 42% 35%
The impact is mixed 781 149 193 209 206 24 340 438
31% 33% 29% 33% 31% 29% 28% 34%
Not much of an impact 179 29 52 46 40 12 73 106
7% 6% 8% 7% 6% 14% 6% 8%
DonA't know / not sure 148 23 45 39 38 3 52 95

7%
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Table 22.

205: Q27_2_And for each of the following, do you think it is overall_News media

5%

5%

6%

5%

4%

4%

3%

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Strengthening patriotism in our country 403 101 144 91 57 10 213 189
16% 22% 21% 14% 9% 12% 17% 15%
Weakening patriotism in our country 989 150 255 245 302 37 521 464
39% 33% 38% 39% 45% 44% 42% 37%
The impact is mixed 856 154 193 232 248 29 387 466
34% 34% 29% 37% 37% 35% 31% 37%
Not much of an impact 140 24 42 33 36 5 65 74
6% 5% 6% 5% 5% 6% 5% 6%
DonA't know / not sure 121 24 38 32 24 3 43 78

6%

24



Table 23.

210: Q27_3_And for each of the following, do you think it is overall_Influencers (e.g., podcasters, etc.)

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Strengthening patriotism in our country 397 99 145 93 57 3 228 168
16% 22% 22% 15% 9% 4% 19% 13%
Weakening patriotism in our country 817 116 185 193 282 41 443 371
33% 26% 28% 30% 42% 49% 36% 29%
The impact is mixed 820 167 215 205 213 20 358 459
33% 37% 32% 32% 32% 24% 29% 36%
Not much of an impact 259 43 66 84 52 14 119 139
10% 9% 10% 13% 8% 17% 10% 11%
DonA't know / not sure 216 28 61 58 63 6 81 134
9% 6% 9% 9% 9% 7% 7% 1%
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Table 24.

215: Q27_4_And for each of the following, do you think it is overall_Elected officials

5%

4%

6%

6%

4%

2%

4%

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Strengthening patriotism in our country 489 110 161 128 81 9 264 222
19% 24% 24% 20% 12% 11% 21% 17%
Weakening patriotism in our country 1054 174 247 268 323 42 521 530
42% 38% 37% 42% 48% 50% 42% 42%
The impact is mixed 730 129 185 175 213 28 343 384
29% 28% 28% 28% 32% 33% 28% 30%
Not much of an impact 106 23 37 21 22 3 55 51
4% 5% 6% 3% 3% 4% 4% 4%
DonA't know / not sure 130 17 42 41 28 2 46 84

7%
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Table 25.

220: Q27_5_And for each of the following, do you think it is overall_Civic education in the school system

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Strengthening patriotism in our country 643 145 178 147 150 23 357 285
26% 32% 26% 23% 22% 27% 29% 22%
Weakening patriotism in our country 704 121 201 167 186 29 384 318
28% 27% 30% 26% 28% 35% 31% 25%
The impact is mixed 692 123 179 189 183 18 292 395
28% 27% 27% 30% 27% 21% 24% 31%
Not much of an impact 227 33 56 55 77 6 110 116
9% 7% 8% 9% 12% 7% 9% 9%
DonA't know / not sure 243 31 58 75 71 8 86 157
10% 7% 9% 12% 1% 10% 7% 12%
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Table 26.

225: Q27_6_And for each of the following, do you think it is overall_Political polarization

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Strengthening patriotism in our country 392 95 146 94 50 7 202 188
16% 21% 22% 15% 7% 8% 16% 15%
Weakening patriotism in our country 1214 167 276 293 427 51 637 574
48% 37% 41% 46% 64% 61% 52% 45%
The impact is mixed 585 119 158 159 131 18 265 316
23% 26% 24% 25% 20% 21% 22% 25%
Not much of an impact 96 24 32 17 16 7 56 40
4% 5% 5% 3% 2% 8% 5% 3%
DonA't know / not sure 222 48 60 70 43 1 69 153
9% 11% 9% 11% 6% 1% 6% 12%
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Table 27.

230: Q27_7_And for each of the following, do you think it is overall_Major challenges facing our country today

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Strengthening patriotism in our country 587 119 169 151 129 19 337 247
23% 26% 25% 24% 19% 23% 27% 19%
Weakening patriotism in our country 924 158 243 221 273 29 430 492
37% 35% 36% 35% 41% 35% 35% 39%
The impact is mixed 761 123 187 202 216 33 364 393
30% 27% 28% 32% 32% 39% 30% 31%
Not much of an impact 90 28 31 17 12 2 47 43
4% 6% 5% 3% 2% 2% 4% 3%
DonA't know / not sure 147 25 42 42 37 1 51 96

6%

6%

6%

7%

6%

1%

4%

8%
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Table 28.

235: Q27_8_And for each of the following, do you think it is overall_Globalization

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Strengthening patriotism in our country 475 116 166 112 70 11 277 196
19% 26% 25% 18% 10% 13% 23% 15%
Weakening patriotism in our country 755 117 176 198 236 28 399 355
30% 26% 26% 31% 35% 33% 32% 28%
The impact is mixed 802 143 203 197 228 31 359 439
32% 32% 30% 31% 34% 37% 29% 35%
Not much of an impact 185 24 53 43 56 9 95 89
7% 5% 8% 7% 8% 11% 8% 7%
DonA't know / not sure 292 53 74 83 77 5 99 192
12% 12% 1% 13% 12% 6% 8% 15%
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Table 29.

240: Q28_Do you feel that public discourse and conversation around patriotism today is more polarized or less polarized than in the past

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Much more polarized 866 106 219 216 282 43 502 361
35% 23% 33% 34% 42% 51% 41% 28%
Somewhat more polarized 534 110 134 128 143 19 284 250
21% 24% 20% 20% 21% 23% 23% 20%
Neither more or less polarized 485 119 153 116 88 9 210 273
19% 26% 23% 18% 13% 11% 17% 21%
Somewhat less polarized 148 36 45 28 32 7 77 71
6% 8% 7% 4% 5% 8% 6% 6%
Much less polarized 71 14 19 18 19 1 34 37
3% 3% 3% 3% 3% 1% 3% 3%
DonA’t know / not sure 405 68 102 127 103 5 122 279
16% 15% 15% 20% 15% 6% 10% 22%

31



Table 30.

245: Q29 _Overall, how optimistic or pessimistic are you about the future of patriotism as a positive and unifying concept in America

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Very optimistic 423 69 120 120 102 12 248 174
17% 15% 18% 19% 15% 14% 20% 14%
Somewhat optimistic 605 102 143 137 189 34 344 260
24% 23% 21% 22% 28% 40% 28% 20%
Neutral 538 116 179 128 102 13 244 294
21% 26% 27% 20% 15% 15% 20% 23%
Somewhat pessimistic 389 70 86 82 133 18 184 204
16% 15% 13% 13% 20% 21% 15% 16%
Very pessimistic 309 47 75 84 98 5 132 174
12% 10% 11% 13% 15% 6% 11% 14%
DonA’t know / not sure 245 49 69 82 43 2 77 165
10% 1% 10% 13% 6% 2% 6% 13%
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Table 31.

265: Q33_What are things that can be done to strengthen and increase patriotism in the United States today

ALL RE
SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Increase civic education in schools about 1277 190 271 319 437 60 645 626
U.S. history and government. 51% 42% 40% 50% 66% 71% 52% 49%
Promote national service programs like 876 138 214 240 250 34 438 435
AmeriCorps or Peace Corps. 35% 30% 32% 38% 37% 40% 36% 34%
Strengthen public recognition and support 1342 180 299 356 446 61 641 697
for veterans and active-duty military. 53% 40% 44% 56% 67% 73% 52% 55%
Celebrate American cultural diversity and 1212 200 274 327 354 57 584 627
contributions from all communities. 48% 44% 41% 52% 53% 68% 48% 49%
Host more public events like parades, 902 186 221 219 241 35 434 465
festivals, and ceremonies to celebrate 36% 41% 33% 35% 36% 42% 35% 37%
American traditions.
Expand educational programs that teach 1343 220 287 325 441 70 639 701
the value of democracy and civic 54% 49% 43% 51% 66% 83% 52% 55%
responsibility.
Support policies that promote and 1253 190 296 319 388 60 610 642
encourage more civic engagement to 50% 42% 44% 50% 58% 71% 50% 51%
strengthen our country.
Highlight contributions of ordinary 929 177 216 221 274 41 490 438
Americans through public awards or 37% 39% 32% 35% 1% 49% 40% 34%
recognition programs.
Other A- Please specify: 131 16 35 34 41 5 64 67
5% 4% 5% 5% 6% 6% 5% 5%
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Table 32.

275: D1_Which of the following best describes your current employment status

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Full-time employee 1004 227 397 274 102 4 581 422
40% 50% 59% 43% 15% 5% 47% 33%
Part-time employee 276 82 79 61 47 7 121 154
11% 18% 12% 10% 7% 8% 10% 12%
Full-time student 80 52 25 2 1 0 31 48
30/0 1 1 cyo 4% "Oo/o "Oo/o 0% 30/0 4cy°
Part-time student 32 19 9 3 1 0 11 21
1% 4% 1% ~0% ~0% 0% 1% 2%
Unemployed and looking for work 181 44 63 57 16 1 76 105
7% 10% 9% 9% 2% 1% 6% 8%
Unemployed and not looking for work 101 20 29 42 9 1 41 59
4% 4% 4% 7% 1% 1% 3% 5%
Medically disabled 174 13 28 92 41 0 52 119
7% 3% 4% 15% 6% 0% 4% 9%
Retired or semi-retired 586 4 8 57 446 71 305 281
23% 1% 1% 9% 67% 85% 25% 22%
Caregiver / Stay-at-Home Parent 99 15 37 43 4 0 10 88
4% 3% 6% 7% 1% 0% 1% 7%
None of the above 60 9 20 21 10 0 25 33
2% 2% 3% 3% 1% 0% 2% 3%
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Table 33.
280: QC_EMPLOYMENT

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
EMPLOYED 1280 309 476 335 149 11 702 576
51% 68% 1% 53% 22% 13% 57% 45%
SEEKING EMPLOYMENT 176 42 60 57 16 1 76 100
7% 9% 9% 9% 2% 1% 6% 8%
STUDENT 81 51 24 4 2 0 33 47
30/0 1 1 cyo 4% 1 °/o "Oo/o 0% 30/0 4cy°
OTHER 972 51 112 237 500 72 418 548
39% 11% 17% 37% 75% 86% 34% 43%
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Table 34.

285: D2_Which of the following best describes the industry you currently work in

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 1280 309 476 335 149 11 702 576
Agriculture 22 9 7 5 1 0 14 8
2% 3% 1% 1% 1% 0% 2% 1%
Consulting 17 4 8 4 1 0 12 5
1% 1% 2% 1% 1% 0% 2% 1%
Education 113 31 40 27 14 1 47 65
9% 10% 8% 8% 9% 9% 7% 1%
Engineering, other (civil, electrical, 34 17 13 3 1 0 24 10
mechanical, etc.) 3% 6% 3% 1% 1% 0% 3% 2%
Financial Services 60 14 31 11 4 0 32 28
5% 5% 7% 3% 3% 0% 5% 5%
Government (National, Local) 36 10 8 11 6 1 24 12
3% 3% 2% 3% 4% 9% 3% 2%
Healthcare 161 36 55 46 21 3 58 103
13% 12% 12% 14% 14% 27% 8% 18%
Information Technology 93 16 56 18 3 0 77 16
7% 5% 12% 5% 2% 0% 11% 3%
Insurance 18 6 7 1 4 0 8 10
1% 2% 1% ~0% 3% 0% 1% 2%
International Development 3 2 1 0 0 0 1 2
~0% 1% ~0% 0% 0% 0% ~0% ~0%
Legal Services 21 7 6 4 4 0 9 12
2% 2% 1% 1% 3% 0% 1% 2%
Leisure, Travel & Hospitality 39 4 10 18 7 0 17 22
3% 1% 2% 5% 5% 0% 2% 4%
Manufacturing 76 12 24 26 14 0 56 20
6% 4% 5% 8% 9% 0% 8% 3%
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Table 34 (continued).

285: D2_Which of the following best describes the industry you currently work in

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 1280 309 476 335 149 11 702 576
Media / Entertainment 32 11 11 8 1 1 21 11
3% 4% 2% 2% 1% 9% 3% 2%
Non-profit / NGO 21 3 9 6 3 0 14 7
2% 1% 2% 2% 2% 0% 2% 1%
Philanthropy or Charitable Organizations 4 1 2 0 1 0 1 3
~0% ~0% ~0% 0% 1% 0% ~0% 1%
Public Relations / Communications 7 3 3 0 1 0 2 5
1% 1% 1% 0% 1% 0% ~0% 1%
Real estate or Construction 59 7 25 12 13 2 39 20
5% 2% 5% 4% 9% 18% 6% 3%
Retail 197 53 69 53 21 1 92 105
15% 17% 14% 16% 14% 9% 13% 18%
Social Work 15 9 3 3 0 0 8 7
1% 3% 1% 1% 0% 0% 1% 1%
Utilities (Energy, Water, 24 8 8 5 3 0 20 4
Telecommunications, etc.) 2% 3% 2% 1% 2% 0% 3% 1%
Urban planning 6 2 4 0 0 0 3 3
~0% 1% 1% 0% 0% 0% ~0% 1%
Other A— Please specify: 222 44 76 74 26 2 123 98
17% 14% 16% 22% 17% 18% 18% 17%
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Table 35.

295: D3_What is your highest level of education

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
High school graduate, GED, or less 792 180 225 210 162 15 344 443
32% 40% 33% 33% 24% 18% 28% 35%
Completed some college, but no degree 530 81 116 159 160 14 253 274
21% 18% 17% 25% 24% 17% 21% 22%
Associate's degree, two-year degree, or 350 60 83 102 96 9 166 184
technical certification 14% 13% 12% 16% 14% 11% 14% 14%
Four-year college graduate 567 100 178 107 156 26 305 261
23% 22% 26% 17% 23% 31% 25% 21%
Masters, Ph.D., or professional degree 270 32 70 55 93 20 161 109
1% 7% 10% 9% 14% 24% 13% 9%
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Table 36.

300: D4_Which of the following best describes the community where you live

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Rural 644 96 164 194 169 21 266 376
26% 21% 24% 31% 25% 25% 22% 30%
Suburban 1160 219 271 264 358 48 584 571
46% 48% 40% 42% 54% 57% 48% 45%
Urban 705 138 237 175 140 15 379 324
28% 30% 35% 28% 21% 18% 31% 25%
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Table 37.

305: D5_Which of the following best describes you

country

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
First Generation American: | was born in 288 87 95 60 39 7 150 138
another country 11% 19% 14% 9% 6% 8% 12% 11%
Second Generation American: | was born in 426 139 164 63 50 10 234 191
this country but at least one of my parents 17% 31% 24% 10% 7% 12% 19% 15%

was born in another country

Third or Higher Generation American: 1795 227 413 510 578 67 845 942
Myself and my parents were born in this 72% 50% 61% 81% 87% 80% 69% 74%
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Table 38.

310: D6_For statistical purposes only, what was your total annual HOUSEHOLD income before taxes in 20237 Please remember that your answer will remain

confidential. If you are retired, please answer w

hat your household in

come was just before you retired

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Less than $30,000 629 107 168 204 139 11 229 394
25% 24% 25% 32% 21% 13% 19% 31%
$30,000-$49,999 516 94 104 125 177 16 240 274
21% 21% 15% 20% 27% 19% 20% 22%
$50,000-$74,999 497 85 130 126 127 29 250 247
20% 19% 19% 20% 19% 35% 20% 19%
$75,000-$99,999 338 63 105 62 98 10 197 141
13% 14% 16% 10% 15% 12% 16% 1%
$100,000-$149,999 276 50 83 64 72 7 167 108
11% 11% 12% 10% 11% 8% 14% 8%
$150,000-$199,999 111 22 41 24 20 4 74 37
4% 5% 6% 4% 3% 5% 6% 3%
$200,000-$249,999 36 10 16 6 4 0 22 14
1% 2% 2% 1% 1% 0% 2% 1%
$250,000 or more 34 4 15 4 8 3 20 14
1% 1% 2% 1% 1% 4% 2% 1%
Prefer not to answer 72 18 10 18 22 4 30 42
3% 4% 1% 3% 3% 5% 2% 3%
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Table 39.

315: D7_Are you currently registered to vote

2%

6%

1%

2%

1%

0%

1%

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Yes 2116 350 548 528 607 83 1075 1034
84% 77% 82% 83% 91% 99% 87% 81%
No 343 77 118 91 56 1 138 203
14% 17% 18% 14% 8% 1% 11% 16%
| donA’t know 50 26 6 14 4 0 16 34

3%
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Table 40.

320: D8_Thinking of all the elections that you have voted in, would you say that you generally vote for

ALL RE

SPOND
ENTS GenZ Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
All Republicans 475 66 135 136 128 10 241 233
19% 15% 20% 21% 19% 12% 20% 18%
Mostly Republicans 361 50 75 93 123 20 210 149
14% 1% 1% 15% 18% 24% 17% 12%
A few more Republicans than Democrats 156 30 38 34 48 6 88 68
6% 7% 6% 5% 7% 7% 7% 5%
Evenly Republicans and Democrats 203 45 65 45 35 13 97 106
8% 10% 10% 7% 5% 15% 8% 8%
A few more Democrats than Republicans 167 33 39 37 47 11 79 88
7% 7% 6% 6% 7% 13% 6% 7%
Mostly Democrats 354 61 93 75 115 10 164 190
14% 13% 14% 12% 17% 12% 13% 15%
All Democrats 490 94 124 128 131 13 221 265
20% 21% 18% 20% 20% 15% 18% 21%
Neither Republicans nor Democrats 303 74 103 85 40 1 129 172
12% 16% 15% 13% 6% 1% 10% 14%




Table 41.

325: D9_Who did you vote for in the 2024 presidential election

ALL RE

SPOND
ENTS Gen Z Millen Gen X Boomer Greatest Male Female
A B C D E F G H
Base 2509 453 672 633 667 84 1229 1271
Republican Donald Trump 982 130 267 268 275 42 536 443
39% 29% 40% 42% 41% 50% 44% 35%
Democrat Kamala 955 176 225 225 289 40 447 503
38% 39% 33% 36% 43% 48% 36% 40%
Someone else 77 23 27 13 13 1 49 28
3% 5% 4% 2% 2% 1% 4% 2%
Did not vote 323 80 103 81 58 1 137 185
13% 18% 15% 13% 9% 1% 11% 15%
| was not registered to vote 172 44 50 46 32 0 60 112
7% 10% 7% 7% 5% 0% 5% 9%
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