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The State of US:
Audience Profiles 
of the Emerging 
Electorate

J U N E  2 0 2 6

A national segmentation study on the 2026 

midterm electorate
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At a time of social, economic, and technological change, voters are 

increasingly embracing identities that transcend conventional partisan 

and demographic categories. This study examines these emerging 

cohorts that will shape the future of representation in America. 

Overview
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Objective

Identify target audiences across the political ideology spectrum via 

audience segmentation to gain a comprehensive understanding of 

uniquely different voter cohorts within the 2026 midterm electorate. 
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Methodology

Survey Methodology 

The segmentation is based on LSG’s survey of 

n=2,000 likely voters nationwide, matched to the L2 

voter file.

Weighted by race, party ID, income, age, and 

region, based on Census-matched midterm 

turnout records and the voter file

Conducted online by LSG May 18 – June 1, 

2026

Margin of error for the full voter sample: +/-2%

Segmentation Methodology

LSG employed a two-pronged segmentation 

approach to voter audience construction:

A priori audience segmentation is based on 

pre-existing hypotheses about key cohorts. 

Segments are defined by specific, pre-

defined attributes.   

Latent cluster analysis leverages an 

algorithm to group respondents according 

to similarities across a broad set of survey 

responses to optimize between-segment 

differences. 

Audience segmentation divides voters into distinct, 

targetable groups with unique profiles of demographic and 

attitudinal characteristics. Segmentation provides a deeper 

understanding of the electorate by revealing coalitions and most-

different cohorts that cannot be revealed by analyzing traditional 

demographic or psychographic segments. 
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Audience Profiles & 
Landscape Maps
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Audiences on the Right: Profiles

Strong supporters of the Make 

America Healthy Again 

Movement led by RFK, Jr. and 

Trump. They skew male and are 

more likely to be Hispanic than 

voters overall and significantly 

less likely to be college 

educated.

Self-identified members of the 

Make America Great Again 

Movement. They skew male, 

white, and older and are 

significantly less likely to be 

college educated.

Republicans that do not identify 

with the Make America Great 

Again Movement. They skew 

white, higher on income, and 

are more likely to be college 

educated.

MAGA Republicans MAHA Enthusiasts Non-MAGA Republicans
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Audiences on the Right: Key Insights

• More influenced to vote for Trump 

due to his policies not him as a 

candidate

• Self-identify as liberal more than 

any right audience 

• Highest likelihood of voting 

Democratic in 2026 of any right 

audience but still majority support 

Trump and Republicans

• Defining policy priority is 

immigration/border security

• American identity viewed in more 

nationalist terms (speaking 

English, born in the U.S., etc.)

• Near unconditional support for 

President Trump (95% approval) 

• Almost entirely planning to vote 

GOP (99%) in the midterms

• Assign a greater importance to 

responsibility as a value than all 

other right audiences 

• Defined more by fiscal 

conservatism than cultural 

issues, citing the national debt 

and taxes at higher rates of 

importance than all audiences

• Significantly more disapproving 

of Trump’s handling of inflation 

and the economy and cautiously 

optimistic about the future

MAGA Republicans MAHA Enthusiasts Non-MAGA Republicans
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Centrist Audiences: Profiles

Anti-Populist Centrists*

Bipartisan cohort that trusts 

American institutions and is 

optimistic for the future. They 

skew male, younger, African 

American or Asian, and are 

more likely to have an income of 

less than $100k. 

*Indicates a latent cluster 

Disaffected Right*

Conservative leaners that are 

broadly skeptical of the American 

political system and institutions. 

They skew white, younger, and 

higher income. They are also 

more likely to be college 

educated compared to voters 

overall.
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Centrist Audiences: Key Insights

Anti-Populist Centrists*

• Most optimistic about the future 

of the U.S. (82%) than any other 

audience 

• Has a broader array of policy 

priorities: healthcare, inflation, 

economy, immigration, and debt

• Low Trump job disapproval 

(20%), but 43% are not planning 

on voting GOP in the midterms

*Indicates a latent cluster 

Disaffected Right*

• Values honesty more than all 

other audiences

• Defining policy priorities are 

inflation and the economy, while 

immigration is a lower priority 

compared to right audiences 

• High Trump job disapproval 

(60%), and 36% are not planning 

on voting GOP in the midterms
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Audiences on the Left: Profiles

Democrats with a deep rejection 

of American exceptionalism 

and pessimism about 

America’s future. They skew 

female, younger, higher on 

income, and are more likely to 

be college educated.

Democrats that identify with a 

very liberal or socialist political 

ideology. They skew female, 

younger, and Hispanic or 

African American.

Democrats that identify with a 

moderate or somewhat liberal 

political ideology. They skew 

female, African American, and 

are more likely to be college 

educated.

Progressive Wing Alienated Left* Moderate Democrats

*Indicates a latent cluster 



11

Audiences on the Left: Key Insights

• Most pessimistic about the future 

of the U.S. (80%)

• More distrusting of government 

and corporations than all 

audiences

• Strongest Trump job disapproval 

(99%) 

• Least supportive left audience of 

Harris and more supportive of an 

outsider like AOC in a 2028 

Democratic presidential primary

• Assign greater importance to 

community engagement as part 

of American identity than other left 

audiences

• Universally identify as very liberal 

or socialist and place a greater 

importance on the environment 

and social justice than all 

audiences

• Prefer Newsom over other 2028 

Democratic presidential primary 

candidates

• Place a greater importance on 

health care and assign less 

importance to social justice and 

income inequality compared to 

left audiences

• Prefer Newsom, Buttigieg, and 

Harris over other 2028 

Democratic presidential primary 

candidates 

• Entrenched support for 

Democratic candidates in 2026 

(96%)

Progressive Wing Alienated Left* Moderate Democrats

*Indicates a latent cluster 
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Ideology indices are calculated as a weighted average across the standard ideology scale, with 1 indicating very liberal and 5 indicating very 

conservative. Bubbles are scaled to relative size.  

Audiences Across the Ideological Spectrum

Very Liberal Moderate Very Conservative

MAGA 

Republicans

Index = 4.41

n = 399

MAHA 

Enthusiasts

Index = 4.15

n = 435

Non-MAGA 

Republicans

Index = 3.94

n = 280

Progressive 
Wing

Index = 1

n = 257

Moderate 

Democrats

Index = 2.42

n = 512
Disaffected 

Right

Index = 3.66

n = 318
Alienated

Left

Index = 2.02

n = 449

Anti-

Populist

Centrists

Index = 3.36

n = 237
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Note: Not all audiences are mutually exclusive. Some are entirely distinct, while some overlap, which is standard for audience segmentation. 

A single voter may be classified under multiple segments simultaneously, hence the sum of all audiences within each party exceeds 100%. 

Meaningful overlap exists and is detailed on the following slide.

Audience Composition Within Each Party

15%

24%

39%

49%

55%

Anti-Populist Centrists

Disaffected Right

Non-MAGA Republicans

MAHA Enthusiasts

MAGA Republicans

2%

4%

8%

31%

45%

62%

Disaffected Right

MAHA Enthusiasts

Anti-Populist Centrists

Progressive Wing

Alienated Left

Moderate Democrats

Republican Party Democratic Party
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Demographic Profile: Audiences on the Right

Demographics MAGA Republicans MAHA Enthusiasts

Non-MAGA 

Republicans

Gender
Male 54%

Female 46%

Male 55%

Female 45%

Male 53%

Female 47%

Income Range
<$100K 51%

100K+ 49%

<$100K 52%

100K+ 48%

<$100K 46%

100K+ 54%

College Educated 44% 44% 57% 

Parental Status (Plurality) Children 18+ 45% Children 18+ 41% Children 18+ 46%

Average Age 56 53 52

African American 4% 9% 7%

White 78% 68% 82%

Hispanic 15% 17% 4%

Asian 2% 1% 3%

Audience Overlap
Anti-Populist Centrists 16%

Disaffected Right 12%

Anti-Populist Centrists 18%

Disaffected Right 12%

Disaffected Right 34%

Anti-Populist Centrists 14%

LSG employs a two-tailed significance test against the entire voter sample at a 95% confidence interval. Positive / Negative percentages indicate 

direction of significant difference relative to the average voter.
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Demographic Profile: Centrist Audiences

Demographics Disaffected Right
Anti-Populist 

Centrists

Gender
Male 48%

Female 52%

Male 58%

Female 42%

Income Range
<$100K 46%

100K+ 54%

<$100K 57%

100K+ 43%

College Educated 60% 47% 

Parental Status (Plurality) Children <18 36% Children <18 48%

Average Age 49 40

African American 9% 27%

White 73% 44%

Hispanic 10% 17%

Asian 5% 8%

Audience Overlap n/a n/a

LSG employs a two-tailed significance test against the entire voter sample at a 95% confidence interval. Positive / Negative percentages indicate 

direction of significant difference relative to the average voter.
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Demographic Profile: Audiences on the Left

Demographics Progressive Wing Alienated Left Moderate Democrats

Gender
Male 44%

Female 55%

Male 45%

Female 55%

Male 45%

Female 55%

Income Range
<$100K 51%

100K+ 49%

<$100K 46%

100K+ 54%

<$100K 50%

100K+ 50%

College Educated 56% 59% 58% 

Parental Status (Plurality) No children 48% No children 43% Children 18+ 38%

Average Age 47 48 54

African American 18% 14% 20%

White 55% 60% 58%

Hispanic 20% 16% 12%

Asian 2% 4% 5%

Audience Overlap Alienated Left 58% n/a Alienated Left 41%

LSG employs a two-tailed significance test against the entire voter sample at a 95% confidence interval. Positive / Negative percentages indicate 

direction of significant difference relative to the average voter.
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Economic populism index is calculated on a weighted average across a trust battery for banks/financial institutions, corporations, and health, energy, and 

tech companies. Anti-authoritarianism index is calculated on a weighted average across a trust battery for law enforcement and the military. 

Audiences Across Populism Dimensionality

High Economic Populism

High Anti-Authoritarianism

MAGA Republicans

MAHA Enthusiasts

Non-MAGA Republicans

Disaffected Right

Progressive Wing

Alienated Left

Moderate Democrats

Anti-Populist 
Centrists

Low Economic Populism

Low Anti-Authoritarianism

MAGA Republicans, MAHA 

Enthusiasts, and Non-MAGA 

Republicans all cluster around low 

levels of anti-authoritarianism and 

moderate economic populism. They 

are skeptical of corporations and major 

industries but also trust law 

enforcement and the military. 

The Disaffected Right is more 

distrusting of law enforcement/the 

military compared to the other right-of-

center audiences, and even slightly 

more than Moderate Democrats. 

The Alienated Left has the highest 

levels of economic populism and 

anti-authoritarianism – even more 

than the Progressive Wing. 
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Audience Profile 
Deep Dives
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Top Values

WHAT THEY’RE SAYING: Being 
an American means…

“Working hard to make sure my 
family has a good and safe life and 

being a good American citizen.”

”[Being] a patriot, honest, a family 
man.”

Defining American 
Identity

MAGA Republicans are significantly 
more likely than voters to believe 
working hard (98%), having pride in 
American culture/traditions (97%), 
speaking English (95%), and being 
born in the U.S. (84%) are important 
to being an American today. 

MAGA Republicans’ defining policy 

priority is immigration/border security 

and view American identity in more 

nationalist terms (speaking English, 

born in the U.S., etc.).

On the state of the 
country…

80% of MAGA Republicans are 
OPTIMISTIC about America’s 
future: 

“Because Donald Trump is setting 
us on a great path.”

“I feel Trump is putting America on 
track to be stronger militarily and 

financially.”

Top Policy Priorities
35%

37%

44%

Faith or spirituality

Freedom

Honesty

51%

47%

Immigration and

border security

Inflation and the

rising cost of living

MAGA 
Republicans
Values, Priorities, and 
National Identity 
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MAGA 
Republicans
Trump, 2026 Midterms, 
and the 2028 
Presidential Primaries

Trump Approval

95% Approve

3% Disapprove

MAGA Republicans represent Trump’s 
core base. They overwhelmingly approve 
of his job as president, and they plan to 
cast their ballots for Republicans in the 
midterms. They prefer Vance in the early 
2028 GOP presidential primary field. 

2026 Midterms

Republican candidate 99%

Democratic candidate 0%

Other 1%

Would not vote 0%

2028 Primary: Top Candidates 

JD Vance 89%

Marco Rubio 70%

Party ID

Republicans

100%
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MAGA 
Republicans
Ideology, Policies, and 
Institutions

Political Ideology

87% Conservative

3% Liberal

MAGA Republicans are the most 
conservative right audience who over 
index on trust in the federal government 
and corporations and report the strongest 
support for Israel.

Enthusiastic about him as a candidate 40%

Enthusiastic about his policies 44%

Opposed to Kamala Harris 16%

2024 Vote Drivers

Trust in Institutions Support in Israel – Palestine Conflict

45%

40%

34%

Federal

government

Corporations

Labor unions

68% 19% 6%

Israel The same or support neither Palestine

2024 Vote

Trump Harris

Someone else or left blank
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MAHA 
Enthusiasts

Values, Priorities, 
and National Identity

Top Values

Defining American 
Identity

MAHA enthusiasts are significantly 
more likely than voters overall to 
believe having pride in American 
culture/traditions (95%), speaking 
English (94%), and being born in the 
U.S. (79%) are important to being an 
American today. 

Top Policy Priorities
34%

35%

40%

Freedom

Faith or spirituality

Honesty

WHAT THEY’RE SAYING: Being an 
American means…

“I am an American citizen. It means I 
respect [and] love the country I live 

in.”

”Faith, family, GOD, and freedom.”

On the state of the 
country…

76% of MAHA Enthusiasts are 
OPTIMISTIC about America’s 
future: 

“I feel Trump is cleaning up the rot 
slowly.”

“The love for God and country is 
coming back.”

MAHA Enthusiasts are more 

influenced to vote for Trump due to his 

policies not him as a candidate and 

self-identify as liberal more than any 

right audience. Qualitatively, they 

especially express the importance of 

faith in their lives. 

46%

44%

Immigration and

border security

Inflation and the

rising cost of living
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MAHA 
Enthusiasts
Trump, 2026 Midterms, 
and the 2028 
Presidential Primaries

Trump Approval

88% Approve

10% Disapprove

2026 Midterms

Republican candidate 88%

Democratic candidate 9%

Other 3%

Would not vote 0%

2028 Primary: Top Candidates 

JD Vance 90%

Marco Rubio 70%

MAHA Enthusiasts strongly approve of 
Trump’s job as president, and most will 
vote for Republicans in the midterms. 
Most (65%) say they support Israel in the 
conflict between Israel and Palestine, and 
they prefer Vance in the early 2028 GOP 
Presidential Primary field.

82%

11%
7%

Party ID

Republicans Swing

Democrats
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Ideology, Policies, and 
Institutions

Political Ideology

76% Conservative

7% Liberal

MAHA Enthusiasts are the most liberal 
right audience who over index on trust in 
the federal government and corporations 
and report strong support for Israel.

Enthusiastic about him as a candidate 34%

Enthusiastic about his policies 49%

Opposed to Kamala Harris 16%

2024 Vote Drivers

Trust in Institutions Support in Israel – Palestine Conflict

43%

41%

36%

Federal

government

Corporations

Labor unions

88%

65% 20% 7%

Israel The same or support neither Palestine

MAHA 
Enthusiasts

2024 Vote

Trump Harris

Someone else or left blank
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Non-MAGA 
Republicans
Values, Priorities, 
and National Identity

Top Values

WHAT THEY’RE SAYING: Being an 
American means…

“Being able to live in a country where 
we can practice our religious beliefs 

openly.”

”Obeying the laws and being a 
productive member of society.”

Defining American 
Identity

Non-MAGA Republicans are 
significantly more likely than voters 
overall to believe voting in elections 
(98%), respecting the U.S. 
Constitution/American institutions 
(98%), having pride in American 
culture/traditions (96%) and
speaking English (91%) are important 
to being an American today. 

Top Policy Priorities
32%

36%

42%

Responsibility

Faith or spirituality

Honesty

On the state of the 
country…

58% of Non-MAGA Republicans 
are OPTIMISTIC about America’s 
future: 

“Our country always finds a way to 
overcome challenges.”

“I just have a feeling that things will 
work itself out.”

Non-MAGA Republicans are defined 

more by fiscal conservatism than cultural 

issues, citing taxes (+96%) and national 

debt (+48%) at higher rates of importance 

than all audiences. They express cautious 

optimism about America’s future. 

57%

38%

32%

Inflation and the

rising cost of living

The economy

and jobs

Immigration and

border security
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Non-MAGA 
Republicans
Trump, 2026 Midterms, 
and the 2028 
Presidential Primaries

Trump Approval

66% Approve

28% Disapprove

2026 Midterms

Republican candidate 95%

Democratic candidate 3%

Other 2%

Would not vote 0%

2028 Primary: Top Candidates 

JD Vance 80%

Marco Rubio 68%

Non-MAGA Republicans approve of 
Trump’s job as president but not to the 
same extent as MAGA and MAHA 
audiences. They are still loyal to 
Republicans in the upcoming midterms, 
and they prefer Vance in the early 2028 
GOP presidential primary field.

Party ID

Republicans

100%
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Ideology, Policies, and 
Institutions

Political Ideology

73% Conservative

3% Liberal

Non-MAGA Republicans decided their 
2024 vote significantly more in opposition 
to Harris rather than support for Trump, 
over index on trust in corporations and the 
federal government and report strong 
support for Israel.

Enthusiastic about him as a candidate 15%

Enthusiastic about his policies 43%

Opposed to Kamala Harris 40%

2024 Vote Drivers

Trust in Institutions Support in Israel – Palestine Conflict

42%

39%

28%

Corporations

Federal

government

Labor unions

56% 25% 7%

Israel The same or support neither Palestine

Non-MAGA 
Republicans

2024 Vote

Trump Harris

Someone else or left blank

100%
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Disaffected 
Right
Values, Priorities, 
and National Identity

Top Values

Defining American 
Identity

The Disaffected Right is significantly 
more likely than voters overall to 
believe speaking English (85%) is 
important to being an American today. 

Top Policy Priorities

31%

34%

46%

Responsibility

Faith or spirituality

Honesty

WHAT THEY’RE SAYING: Being an 
American means…

“I come from a family lineage that 
fought for the everyday freedom I have 

as an American, and it does not go 
without notice.”

”Nothing anymore…the American 
Dream is dead. No one can even afford 

food.”

On the state of the 
country…

55% of the Disaffected Right is 
PESSIMISTIC about America’s 
future: 

“There’s a line being drawn, and 
neither side cares to listen to the 

other anymore.”

“The entire leadership needs an 
overhaul of everyone there in office 

I feel.”

The Disaffected Right values honesty 

more than all other audiences, and 

their defining policy priorities are 

inflation and the economy, while 

immigration is a lower priority 

compared to right audiences. 

61%

45%

Inflation and the

rising cost of living

The economy

and jobs
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Disaffected 
Right
Trump, 2026 Midterms, 
and the 2028 
Presidential Primaries

Trump Approval

28% Approve

60% Disapprove

2026 Midterms

Republican candidate 64%

Democratic candidate 22%

Other 13%

Would not vote 1%

2028 Primary: Top Candidates 

Marco Rubio 59%

JD Vance 58%

Most in the Disaffected Right disapprove 
of Trump and especially disapprove of his 
handling of inflation (68%), the Epstein 
files (57%), recent actions in Iran (56%), 
and the economy (56%). Most will vote 
GOP in the midterms, but 36% will not. 
Most prefer Rubio and Vance in the early 
2028 GOP presidential primary field.

54%40%

5%

Party ID

Republicans Swing

Democrats
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Ideology, Policies, and 
Institutions

Political Ideology

54% Conservative

7% Liberal

Disaffected Right are the more 
conservative centrist audience, who were 
more likely to base their 2024 vote on 
opposition to a particular candidate and are 
significantly less trusting in the federal 
government, corporations, and labor unions.

Trump Harris

Enthusiastic about them as a candidate 17% 25%

Enthusiastic about their policies 32% 12%

Opposed to Harris/Trump 50% 58%

2024 Vote Drivers

Trust in Institutions Support in Israel – Palestine Conflict

26%

14%

12%

Labor unions

Corporations

Federal

government

67%

36% 39% 10%

Israel The same or support neither Palestine

Disaffected 
Right

21%

2024 Vote

67%

Trump Harris

Someone else or left blank
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Top Values

Defining American 
Identity

Anti-populist centrists are significantly 
more likely than voters overall to believe 
having pride in American 
culture/traditions (95%), being active in 
the community (94%), paying taxes 
(94%), speaking English (93%), 
embracing diversity/different cultures 
(93%), and being born in the U.S. (87%). 
is important to being an American today. 

Top Policy Priorities
23%

24%

33%

Loyalty

Responsibility

Honesty

WHAT THEY’RE SAYING: Being an 
American means…

“Doing your duties as an American like 
voting and paying taxes.”

”It means connecting and helping lift the 
community.”

On the state of the 
country…

82% of Anti-Populist Centrists 
are OPTIMISTIC about America’s 
future: 

“I think the country will be doing 
better financially in 10 years. Gas 
prices and inflation will be down. It 
should be cheaper to buy a home 

also.”

“I feel things will get better once 
we have a new president in office.”

Anti-Populist Centrists are more 

optimistic about the country’s future 

than any other audience, particularly 

the economy and potential for unity 

after the current administration. They 

balance right- and left-coded frames 

when defining American identity. 

34%

33%

Healthcare

Inflation and the

rising cost of living

Anti-Populist 
Centrists
Values, Priorities, and 
National Identity 
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Anti-Populist 
Centrists
Trump, 2026 Midterms, 
and the 2028 
Presidential Primaries

Trump Approval

72% Approve

20% Disapprove

2026 Midterms

Republican candidate 57%

Democratic candidate 37%

Other 4%

Would not vote 2%

2028 Primary: Top Candidates 

DEM PRIMARY GOP PRIMARY

Kamala Harris 49% JD Vance 66%

Pete Buttigieg 34% Donald Trump, Jr. 63%

Most Anti-Populist Centrists approve of 
Trump, but 43% are not planning to vote 
Republican in the midterms. A plurality 
(39%) are neutral in the Israel-Palestine 
conflict, and they prefer Harris in a 
Democratic presidential primary and 
Vance and Trump, Jr. in a GOP 
presidential primary. 

45%

29%

26%

Party ID

Republicans Swing

Democrats
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Ideology, Policies, and 
Institutions

Political Ideology

43% Conservative

19% Liberal

Anti-Populist Centrists are the more 
liberal centrist audience, with more who 
voted for Harris in 2024 (32% compared 
to 21% for Disaffected Right), and the 
most trusting of any audience towards the 
federal government, corporations, and 
labor unions.

2024 Vote Drivers

Trust in Institutions Support in Israel – Palestine Conflict

80%

80%

74%

Corporations

Labor unions

Federal

government

34% 39% 19%

Israel The same or support neither Palestine

Anti-Populist 
Centrists

Trump Harris

Enthusiastic about them as a candidate 41% 32%

Enthusiastic about their policies 35% 40%

Opposed to Harris/Trump 23% 28%

2024 Vote

62%

Trump Harris

Someone else or left blank
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Progressive 
Wing
Values, Priorities, 
and National Identity

Top Values

Defining American 
Identity

The Progressive Wing is significantly 
more likely than voters overall to believe 
embracing diversity and different 
cultures (98%) and being active in 
their local community (88%) are 
important to being an American today. 

Top Policy Priorities
32%

33%

35%

Empathy

Kindness

Honesty

WHAT THEY’RE SAYING: Being an 
American means…

“Upholding the values the country was 
founded on like democracy, freedom, 

and fighting tyranny.”

”Being accepting of everyone and 
making sure we are taking care of 

each other.”

On the state of the 
country…

64% of the Progressive Wing is 
PESSIMISTIC about America’s 
future: 

“If we can’t fix what Trump has 
destroyed, we’ll lose our standing 

in the world.”

“Congress and major corporations 
are irreversibly corrupt, and they 
work together to keep the richest 

people rich.”

The Progressive Wing assigns greater 

importance to community engagement as 

part of American identity than other left 

audiences. They also place a greater 

importance on the environment (+136%) and 

social justice (+141%) than all audiences.

48%

38%

Inflation and the

rising cost of living

Voting rights and

protecting

democracy
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Progressive 
Wing
Trump, 2026 Midterms, 
and the 2028 
Presidential Primaries

Trump Approval

5% Approve

94% Disapprove

2026 Midterms

Democratic candidate 98%

Republican candidate 0%

Other 2%

Would not vote 0%

2028 Primary: Top Candidates 

Gavin Newsom 46%

Kamala Harris 42%

Alexandria Ocasio-Cortez 40%

The Progressive Wing overwhelmingly 
disapproves of Trump and will vote 
Democratic in the midterms. They are the 
most ideologically homogeneous group in 
this study. A plurality (43%) support 
Palestine, and they prefer Newsom in the 
early 2028 Democratic Presidential 
Primary field. 

Party ID

Democrats

100%
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Ideology, Policies, and 
Institutions

Political Ideology

4% Socialist

96% Liberal

The Progressive Wing universally identify 
as very liberal or socialist and were the 
most enthusiastic about Harris’ policies in 
2024, are significantly more trusting of labor 
unions while less trusting of corporations 
and the federal government, and support 
Palestine significantly more. 

Enthusiastic about her as a candidate 28%

Enthusiastic about her policies 28%

Opposed to Donald Trump 43%

2024 Vote Drivers

Trust in Institutions Support in Israel – Palestine Conflict

70%

24%

17%

Labor unions

Corporations

Federal

government

11% 31% 43%

Israel The same or support neither Palestine

Progressive 
Wing

2024 Vote

94%

Trump Harris

Someone else or left blank
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Alienated 
Left
Values, Priorities, 
and National Identity

Top Values

Defining American 
Identity

The Alienated Left is significantly more 
likely than voters overall to believe 
embracing diversity and different 
cultures (94%) is important to being an 
American today. 

Top Policy Priorities
30%

34%

35%

Equality

Kindness

Honesty

WHAT THEY’RE SAYING: Being an 
American means…

“At this point, it means embarrassment 
and freedoms disappearing.”

”Being open and inclusive to all no 
matter their differences.”

On the state of the 
country…

80% of the Alienated Left is 
PESSIMISTIC about America’s 
future: 

“The MAGA party is destroying the 
country. The rule of law is ignored 

by those in power and the ultra 
wealthy.”

“Everyone hates each other even 
though we are all the same. The 
rich people in power finally won.”

The Alienated Left is most 

pessimistic about the country’s future, 

and qualitatively, they highlight 

concerns with MAGA and economic 

inequality. 

54%

37%

Inflation and the

rising cost of living

Voting rights and

protecting

democracy
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Alienated 
Left
Trump, 2026 Midterms, 
and the 2028 
Presidential Primaries

Trump Approval

1% Approve

96% Disapprove

2026 Midterms

Democratic candidate 93%

Republican candidate 0%

Other 6%

Would not vote 0%

2028 Primary: Top Candidates 

Alexandria Ocasio-Cortez 40%

Gavin Newsom 37%

Pete Buttigieg 36%

Kamala Harris 34%

The overwhelming majority of the 
Alienated Left disapproves of Trump 
and plans to vote Democratic in the 
midterms. They prefer Alexandria 
Ocasio-Cortez in the early 2028 
Democratic presidential primary field. 

82%

17%

Party ID

Democrats Swing
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6% 32% 43%

Ideology, Policies, and 
Institutions

Political Ideology

2% Conservative

65% Liberal

The Alienated Left was less enthusiastic 
about Harris as a 2024 candidate than 
other left audiences, has the lowest trust 
in the federal government and 
corporations than any audience, and is 
significantly more supportive of Palestine. 

2024 Vote Drivers

Trust in Institutions Support in Israel – Palestine Conflict

55%

3%

3%

Labor unions

Federal

government

Corporations

Israel The same or support neither Palestine

Alienated 
Left

Enthusiastic about her as a candidate 21%

Enthusiastic about her policies 24%

Opposed to Donald Trump 54%

2024 Vote

89%

Trump Harris

Someone else or left blank
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Moderate 
Democrats
Values, Priorities, 
and National Identity

Top Values

Defining American 
Identity

Moderate Democrats are significantly 
more likely than voters overall to believe 
embracing diversity and different 
cultures (96%) is important to being an 
American today. 

Top Policy Priorities 27%

35%

40%

Compassion

Kindness

Honesty

WHAT THEY’RE SAYING: Being an 
American means…

“[Being] an open-minded and tolerant 
person.”

”It used to mean democracy and the 
right to express your views without 

concern.”

On the state of the 
country…

59% of Moderate Democrats are 
PESSIMISTIC about America’s 
future: 

“Trump is ruining our country, and 
it will take a lot to bring us back to 

[being] a respected nation.”

“The Constitution is under attack to 
the point that I’m concerned we 

will lose our current form of 
government.”

Moderate Democrats place a greater 

importance on health care (+10%) and 

assign less importance to social justice   

(-42%) and income inequality (-34%) 

compared to left audiences. They discuss 

concerns with Trump and the rule of law.

54%

36%

34%

33%

Inflation and the

rising cost of living

Healthcare

Voting rights and

protecting democracy

The economy and jobs
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Moderate 
Democrats
Trump, 2026 Midterms, 
and the 2028 
Presidential Primaries

Trump Approval

5% Approve

93% Disapprove

2026 Midterms

Democratic candidate 96%

Republican candidate 1%

Other 3%

Would not vote 0%

2028 Primary: Top Candidates 

Gavin Newsom 39%

Pete Buttigieg 39%

Kamala Harris 38%

Moderate Democrats widely
disapprove of Trump and plan to vote 
Democratic in the midterms. They 
prefer Newsom, Buttigieg, and Harris 
most in the early 2028 Democratic 
presidential primary field. 

Party ID

Democrats

100%
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Ideology, Policies, and 
Institutions

Political Ideology

42% Moderate

58% Liberal

Moderate Democrats are less liberal 
than other left audiences but still outpace 
voters overall, their 2024 support for 
Harris was less about her policies than 
any left audience and are less supportive 
of Palestine than any left audience.

2024 Vote Drivers

Trust in Institutions Support in Israel – Palestine Conflict

63%

22%

21%

Labor unions

Corporations

Federal

government

16% 34% 32%

Israel The same or support neither Palestine

Moderate 
Democrats

95%

Enthusiastic about her as a candidate 27%

Enthusiastic about her policies 19%

Opposed to Donald Trump 52%

2024 Vote

95%

Trump Harris

Someone else or left blank
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Thank You

phillip@teamlsg.com

Phillip Morris, Partner

tom@teamlsg.com

Tom Rodriguez, EVP
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